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HOTELBEDS: OFFICE WORLWIDE

HOTELBEDS
OFFICES WORLDWIDE

affices worldwide.

(Total Transaction Value)

Biggest single site is the head office in
Palma da Mallorca, Spain — where over

people work

Total 60

Asia-Pacific represents a fast growing part of the
Hotelbeds — China is already
the fourth sourse market in the region.

The Americas

Europe;
Middle East
and Africa

Asia -Eﬂtific
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SOME OF OUR TOP CLIENTS

OVER 60,000 TRAVEL DISTRIBUTORS

Some of our recent STRATEGIC PARTNERSHIPS:
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An introduction to Hotelbeds




PRODUCT PORTFOLIO HIGHLIGHTS

— —
€ [ High value product * Over 90,000 directly contracted hotels & chains
coverage ® Exclusive and unique portfolio through our strategic partnerships.
® Obsession on Rate Competitiveness
* Extensive rate coverage (FIT, BAR, NRF, OPQ)
® 800+ contractors worldwide in 6 hubs
Q @ Distribution and parity ® Proactive market monitoring and distribution segmentation to deliver the best rate mix
control * Strict distribution control (i.e BRG < 0.1%)
9 Q«\@)ﬂ Preferred Partnerships * Wide and competitive portfolio
Clients o

Aptitude: The fastest and lightest travel distribution connection.
® Access to exclusive rates

®* Constantly improving client service & support, collection & credit, marketing, currency
management

* Tailored and on behalf contracting

® One stop shop
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PROACTIVE MARKET MONITORING
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An introduction to Hotelbeds

Our product portfolio




Weekly Evolution by Booking Date - EUROPE
nhOtelbeds EUROPE has been performing at c.90% of pre-COVID volumes in the last week. This number was only 50% in early

January when we had the full Omicron impact.
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Arrival performance is recovering week after week breaking post-COVID records every single week with a very

Weekly Evolution by Arrival Date - EUROPE

hotelbeds

Sourcing

ositive outlook for rest of the year
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Weekly Evolution by Booking Date - CYPRUS RN
hOtElbedS CYPRUS destination has been performing better than in FY19 for 9 months now (except during the OMICRON 8D - Gross
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Weekly Evolution by Arrival Date - CYPRUS

We were already at pre-COVID levels last summer and this summer we expect +50% vs pre-COVID
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FIGURES IN TRADING — CYPRUS vs EUROPE

UK remains as TOP Source Market with long lead times and length of stay_-
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Figures in trading — CYPRUS vs Europe -
hotelbeds UK remains as TOP Source Market with long lead times and length of stay_-
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Thank you

www.hotelbeds.com
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