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� �Ã. �·ËÃµ¯³ �Áύ¿¹ ¶»¶¯Å¼·» �¯Ã¼·Æ»¿µ¼ ¼³» Digital Marketing ÅÆÁ ¿·ÁÅύÅÆ³ÆÁ ¤¾±¾³ 
¤ÁÇÃ»ÅÆ»¼Ï¿ £ÂÁÇ¶Ï¿ ÆÁÇ  ³¿·Â»ÅÆ¹¾¯ÁÇ  ·»Ã³»ÏÄ ¼³» Å· ¾·Æ³ÂÆÇÉ»³¼¯. 

�·Ã»¼°Ä ¶Ã¯Å·»Ä Æ¹Ä : 
• �¾Â·»ÃÁµ¿Ï¾Á¿³Ä ¤ÁÇÃ»Å¾Áύ (10+ ÉÃÏ¿»³ ·¾Â·»Ã¯³) ÂÁÇ ·Ãµ¯¸·Æ³» Å· 

¶»·º¿±/·º¿»¼¯/Â·Ã»È·Ã·»³¼¯ ÆÁÇÃ»ÅÆ»¼¯ °Ãµ³. Α¿ÏÆ·ÃÁÄ £ύ¾´ÁÇ½ÁÄ  Á½»Æ»¼±Ä: 
£Ç¾´Áύ½»Á Æ¹Ä �ÇÃÏÂ¹Ä, ¥ÂÁÇÃµ·¯Á �³ÇÆ»½¯³Ä ¼³» �¹Å»ËÆ»¼±Ä  Á½»Æ»¼±Ä, ¥ÂÁÇÃµ·¯Á 
¤ÁÇÃ»Å¾Áύ, ¥ÂÁÇÃµ·¯Á ¥µ·¯³Ä ¼.½Â.

�Â³µµ·½¾³Æ»¼± �¼Â³¯¶·ÇÅ¹ (15+ ·ÆÏ¿): ÅÉ·¶»³Å¾ÏÄ, ¶¹¾»ÁÇÃµ¯³ ¼³» ·¼Â³¯¶·ÇÅ¹ Â¯¿Ë ³ÂÏ 
5500 ·Â³µµ·½¾³Æ»Ï¿ ¼³» 1000+ ÈÁ»Æ¹ÆÏ¿ (Ι�£�¤� - �½½¹¿»¼± £Ç¿Á¾ÁÅÂÁ¿¶¯³ ¤ÁÇÃ»Å¾Áύ 
¼³» ����- �½½¹¿»¼± �Æ³»Ã·¯³ �»Á¯¼¹Å¹Ä).

Α¼³¶¹¾³Ë¼± ΑÃ»ÅÆ·¯³: �°ÉÃ» Å±¾·Ã³ °É·» ÅÇ¿·»ÅÈ°Ã·» ÅÆÁ¿ ³¼³¶¹¾³Ë¼Ï ÉÏÃÁ ÆÁÇ ¤ÁÇÃ»Å¾Áύ 
¾· ³¿³º·ËÃ¹¾°¿·Ä ·Ãµ³Å¯·Ä Å· ¶»·º¿± Â·Ã»Á¶»¼¯, ¶¹¾ÁÅ»·ύÅ·»Ä, ¼·È¯½³»³ ´»´½¯Ë¿ ¾·Æ¯ 
³ÂÏ ¼Ã»Æ»¼± ¼³» °É·» ·Â¯Å¹Ä ÅÆ³º·Ã± ÅÇ¾¾·ÆÁÉ± Å· ¶»·º¿± ÅÇ¿°¶Ã»³ �¯Ã¼·Æ»¿µ¼, ÏÂËÄ ÆÁ 
�Æ±Å»Á £Ç¿°¶Ã»Á Æ¹Ä �ÇÃËÂ³Ë¼±Ä Α¼³¶¹¾¯³Ä �¯Ã¼·Æ»¿µ¼ (EMAC). ÂÁÇ ·¯¿³» ¼³» ¾°½ÁÄ. 
�¯¿³» �°½ÁÄ Æ¹Ä �ÇÃËÂ³Ë¼±Ä Α¼³¶¹¾¯³Ä �¯Ã¼·Æ»¿µ¼ (EMAC), Æ¹Ä �½½¹¿»¼±Ä Α¼³¶¹¾¯³Ä 
�¯Ã¼·Æ»¿µ¼ (��Α�), ¼³» ¾°½ÁÄ ÆÁÇ �»¼Á¿Á¾»¼Áύ �Â»¾·½¹Æ¹Ã¯ÁÇ �½½¯¶ÁÄ (E.C.G.).

Tourism Networking: Ι¶ÃÇÆ»¼Ï ¾°½ÁÄ ÆÁÇ OpenTourism ¾· Â·Ã»ÅÅÏÆ·ÃÁÇÄ ³ÂÏ 15.000 
·Â³µµ·½¾³Æ¯·Ä ÆÁÇ ÆÁÇÃ»Å¾Áύ, �½½¯¶³.

�°ÆÁÉÁÄ �»¼Áµ·¿·»³¼Áύ �·¿Á¶ÁÉ·»³¼Áύ �¾¯½ÁÇ 3 �·¿Á¶ÁÉ·¯Ë¿



● ΣÐ¾ÉË¿³ ¾µ Ç¿  ³³¼ÏÃ¾»¿ �»¼¿¿¿¾»¼Ï ΦÏÁ¿È¾
(WEF, 2023), Ãµ ¿Á²¶¿¿Ç³ 2 µÇώ¿, Ç¿ ´³Ã»¼ÏÀÁÏ´½·¾³ µ»¿³» Ç¿ ¼¿ÃÇ¿Ã ¶Ë±Ã ¼³» ¿» ÀÏ½µ¾¿»µ¿ώ Ç³ 5 ³ÀÏ Ç³ 10 Ã¿´³ÁÏÇµÁ³ ÀÁ¿´½±¾³Ç³À¿È ¸³ ³¿Ç»¾µÇËÀ²Ãµ» · ³¿¸ÁËÀÏÇ·Ç³ ³É¿Á¿Ð¿Ç·¿ ¼½»¾³Ç»¼± ³½½³³±: ÉÈÃ»¼°Ã ¼³Ç³ÃÇÁ¿É°Ã ¼³»³¼Á³²³ ¼³»Á»¼¯ É³»¿Ï¾µ¿³, ¼Á²Ã· ÃÇ¿ÈÃÉÈÃ»¼¿ÐÃ ÀÏÁ¿ÈÃ, ³À¿ÇÈχ²³ ÀÁ¿Ã³Á¾¿³±Ã ÃÇ³Ãχ°´»³ ³»³ Ç·¿ ¼½»¾³Ç»¼± ³½½³³± ¼³» ³À¿ÇÈχ²³ÀµÁ»¿Á»Ã¾¿Ð Ç·Ã.

● ΣÇ³ µÀÏ¾µ¿³ 10 χÁÏ¿»³, µχ¿È¾µ ¼ÈÁ²ËÃ ¸µ¾³Ç³ÀµÁ»´¯½½¿¿Ç¿Ã ¼³» ¾· ε¸ε½οÈÃία
¾εÇα¿¯ÃÇεÈÃ· (¼½»¾αÇ»¼ÏÃ ÇοÈÃ»Ã¾ÏÃ)!.

Source https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-

crises/

Σµ ½»³ µÃ¿χ¯ Ã¿È ¿ »ÏÃ½¿Ã ³¾Ç»½µÇËÃ¯·µ» ÃÄËÇÏ³¾ËÄµÃ 
ÃÄ¿»¼¯Ãµ»Ã, ¸ Ã¸½³Ã¯³ Ç¸Ã ³¾»µ»Ç»»ÏÇ¸Ç³Ã µ¯¾³» 
³¾µ»Ç¯½¸Ç¸

https://pixabay.com/illustrations/teamwork-team-gear-gears-drive-2207743/
https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-crises/
https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-crises/


T¯ ·»¿³» ¹ ³¿º·¼Æ»¼ÏÆ¹Æ³?



�Â»ÂÆÏÅ·»Ä ÆÁÇ  Covid-19 ÅÆ»Ä ·Â»É·»Ã±Å·»Ä 
¶»·º¿ËÄ

" Η ¼ÃίÅ¹ ³ÂÁ¼¯½ÇÊ· ³¶Ç¿³¾ί·Ä ÅÆ¹¿ ³¿º·¼Æ»¼ÏÆ¹Æ³ ÆË¿ ·Æ³»Ã»Ï¿
Â³µ¼ÁÅ¾ίËÄ!

" 8 ÅÆ»Ä 10 ·Â»É·»Ã±Å·»Ä ��  ·ί¿³» ¼³Æ¯½½¹½³ ÂÃÁ·ÆÁ»¾³Å¾°¿·Ä µ»³ ¿³
³¿Æ»¾·ÆËÂίÅÁÇ¿ °¿³ Å·¿¯Ã»Á °¼Æ³¼Æ¹Ä ³¿¯µ¼¹Ä.

Source: https://www.ey.com/el_gr/covid-19/pos-o-olikos-metasximatismos-tis-ellinikis-oikonomias-apotelei-to-kleidi-gia-tin-anakampsi-apo-ton-covid19

https://www.ey.com/el_gr/covid-19/pos-o-olikos-metasximatismos-tis-ellinikis-oikonomias-apotelei-to-kleidi-gia-tin-anakampsi-apo-ton-covid19


why that happened?

https://www.weforum.org/agenda/2021/03/covid-19-accelerated-digital-transformation-how-companies-can-adapt/
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"� ¼ÏÅ¾ÁÄ ÇÈίÅÆ³Æ³» ¾»³ ·Â³¿¯ÅÆ³Å¹ ÆÁÇ 
ÆÃÏÂÁÇ ¾· ÆÁ¿ ÁÂÁίÁ ¸Áύ¾· ¼³» ·Ãµ³¸Ï¾³ÅÆ·“

Brian Chesky
ΣÇ¿»¶ÃÇÆ±Ä Æ¹Ä �irBnB

� ·Æ³»Ã·¯³ Å¹¾·¯ËÅ· ³ÇÀ¹¾°¿³ °ÅÁ¶³ 
µ»³ ÆÁ Æ·½·ÇÆ³¯Á ÆÃ¯¾¹¿Á ÆÁÇ 2021, 
Å¹¾·»Ï¿Á¿Æ³Ä Ã·¼ÏÃ 834 ·¼³ÆÁ¾¾ÇÃ¯Ë¿ ¶Á½³Ã¯Ë¿.



https://www.numerator.com/resources/blog/impact-covid-19-consumer-behavior




Adults in Select Countries Who Are Spending More

Time on Their Smartphone Since Coronavirus 

Outbreak, March 2020

https://www.emarketer.com/content/podcast-emerging-technologies-are-gaining-traction-during-the-coronavirus-pandemic


© Expedia, Inc. Μµ Ç¸¾ µÃ»φύ¼³¿¸ »¯»µ ¾Ï½»½¿È ´»»³»Ï½³Ç¿Ã. Ε½Ã»ÃÇµÈÇ»»Ï »³» »´»Ï»Ç¸Ç¿ 11

American Psychiatric Association. Diagnostic and Statistical Manual of Mental Disorders, 5th edition. Washington, DC; 2013.



WIFI

BATTERY



● TikTok is great for marketing,
particularly for businesses that
want to reach a wider audience

● The Chinese app recently reached
over 1 billion monthly active
users.

Impressive, right?









ΆÁα Ä¿ »±³¿Å¼µ µ´Ï?

https://time.com/5851633/best-global-responses-covid-19/

https://time.com/5851633/best-global-responses-covid-19/




Τ¿ χε¼ÁόÄεÁ¿ ÀÁάγ¿α À¿Å 
¿À¿Á¿ύ¿ε Àα ½άÀ¿Å¿ε είÀα¼ 
…

Να ½α»ίÃ¿Å¿ε ½α¼ Àα 
ÀεÁ¼¿έÀ¿Å¿ε

Steve Blank, 2020



HOW
TO DO IT 

RIGHT?



ΣÇ¿·É±Ä �Ã·Ç¿³
µ»³ Æ»Ä ³½½³µ°Ä ÅÆ¹¿

ΣÇ¾Â·Ã»ÈÁÃ¯ ÆÁÇ  ·½¯Æ¹
¼³» ÅÆÁ  ·Ã»´¯½½Á¿



Ό½Á» º°½ÁÇ¾· ÆÁÇÄ Κ»¿°¸ÁÇÄ ÆÁÇÃ¯ÅÆ·Ä&



Α½½¯ ÂÏÅÁ» À°ÃÁÇ¾· Æ» º°½ÁÇ¿ ¼³» ¸¹ÆÁύ¿ 
ÏÆ³¿ Æ³À»¶·ύÁÇ¿?⦿ ΑÂÏ Æ»Ä ¼³½ύÆ·Ã·Ä Â·Ã»Ï¶ÁÇÄ ¶»³¼ÁÂÏ¿ µ»³ ÆÁÇÄ Κ»¿°¸ÁÇÄ ·¯¿³» ÂÃÏÆ¹ 

·´¶Á¾¯¶³ ÆÁÇ �¼ÆË´Ã¯ÁÇ (·¯¿³» Æ»Ä ¶»³¼ÁÂ°Ä Æ¹Ä «ΧÃÇÅ±Ä Ε´¶Á¾¯¶³Ä» - ¹ 
Εº¿»¼± ÆÁÇÄ ΕÁÃÆ±)⦿ Κ³½Ï ·¯¿³» ¿³ ¾¹¿ ÆÁÇÄ ¶¯¿Á¿Æ³» ¶Ë¾¯Æ»³ ¾· ¿Áύ¾·ÃÁ 4 & 44, ¼³ºÏÄ 
ÂÃÁÈ°ÃÁ¿Æ³» Å³¿ Æ¹ ½°À¹ «º¯¿³ÆÁÄ» ⦿Μ°¿ÁÇ¿ ¼³Æ¯ ¾°ÅÁ ÏÃÁ 1-3 ´Ã¯¶»³ Å· ¼¯º· ÉÏÃ³!⦿Θ°½ÁÇ¿ ¼»¿°¸ÁÇÄ À·¿³µÁύÄ, ÂË½¹Æ°Ä, ÈÇ½½¯¶»³, ¼Á¼

 ¹µ±: European Travel Commission (ETC), 2014, 

Meet the Chinese Travellers Brochure



�½Á°¿³ ¼³» Â»Á ³Â³»Æ¹Æ»¼Áί  ·½¯Æ·Ä 

" �» Â·½¯Æ·Ä ³Â³»ÆÁύ¿ Â»Á ³À°É³ÅÆ·Ä, ¼³º¹½ËÆ»¼°Ä ·¾Â·»Ãί·Ä Â·½³ÆÏ¿ ÅÆÁ¿ ÂÃ³µ¾³Æ»¼Ï ¼ÏÅ¾Á
¼³ºÏÄ ¼³» ÅÆÁ metaverse.

" �¿·À¯ÃÆ¹Æ³ ³ÂÏ ÆÁ ÂÏÄ ³½½¹½·Â»¶Ã¯ ¼¯º· ·Â»É·ίÃ¹Å¹ ¾· ÆÁÇÄ ¼³Æ³¿³½ËÆ°Ä (¶»³¶»¼ÆÇ³¼Ï, ¾·
ÈÇÅ»¼Ï ÉÏÃÁ ± ÅÇ¿¶Ç³Å¾ÏÄ ¼³» ÆË¿ ¶ύÁ), º³ ÂÃ°Â·» ¿³ ³¿³ÃËÆ¹º·ί:

" ÏÄ ¾ÂÁÃÁύ¾· ¿³ ÂÃÁÅº°ÅÁÇ¾· ³¼Ï¾¹ Â·Ã»ÅÅÏÆ·Ã¹ ³À¯³ 
ÅÆÁÇÄ Â·½¯Æ·Ä ¾³Ä ¾·Æ³ÆÃ°ÂÁ¿Æ³Ä ³ÇÆ±¿ Æ¹¿ ³½½¹½·Â¯¶Ã³Å¹ Å· 
³À°É³ÅÆ¹ ·¾Â·»Ã¯³;"

Source: https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-

2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY

https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY
https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY


86% 

of travelers consult 
online travel sources 
before booking a 

trip.

68% 

of consumers globally 
now exclusively book 

their travel online

https://www.determ.com/blog/tourist-reviews-online-some-stats-you-should-know/
https://www.webfx.com/industries/tourism-hospitality/tourism/statistics/

81%

of travelers read 
reviews before 
booking their 

accommodations.

75%

of travelers will 
choose a hotel with 

higher reviews over a 
well-known hotel or 
for a lower price.

https://www.determ.com/blog/tourist-reviews-online-some-stats-you-should-know/
https://www.webfx.com/industries/tourism-hospitality/tourism/statistics/


https://www.mara-
solutions.com/post/online-review-
statistics-every-hotel-needs-to-



ΣÇ¿·É±Ä & Κ³»¿ÁÆÁ¾»¼±
�·½Æ»ÅÆÁÂÁί¹Å¹

 ÃÁÅÈ·ÃÏ¾·¿¹Ä �¾Â·»Ãί³Ä



http://holidays.syl.com/en/hotel/9476/Panorama+Palace+Hotel/







Before 2013 World Cup qualifier between Portugal and Sweden, Pepsi's Swedish branch posted several ads 
featuring a voodoo doll of Ronaldo, Portugal's uber famous forward.



And in case you missed it, Portugal beat Sweden 3-2. Ronaldo scored all three goals, and the victory knocked 
Sweden out of the playoffs.



81% of companies 

using social media 

don’t have
a clear aim

(Harvard, 2018)

BOOM! https://hbr.org/2018/01/the-basic-social-media-mistakes-companies-still-make

https://hbr.org/2018/01/the-basic-social-media-mistakes-companies-still-make


I WANT TO GO TO 
SANTORINI ...

https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w%3A1606395239125&ei=Z6W_X7-

kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LI

IYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5

SANTORINIG SEARCH

https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5
https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5
https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5


https://www.santorini.gr/

https://www.santorini.gr/




https://www.similarweb.com/website/visitgreece.gr/vs/g
reeka.com/#ranking

https://www.similarweb.com/website/visitgreece.gr/vs/greeka.com/#ranking
https://www.similarweb.com/website/visitgreece.gr/vs/greeka.com/#ranking


�Â»Æ³ÉÇ¿Ï¾·¿ÁÄ Ψ¹È»³¼ÏÄ �·Æ³ÅÉ¹¾³Æ»Å¾ÏÄ 

" Η Æ·É¿¹Æ± ¿Á¹¾ÁÅύ¿¹ (AI), ÆÁ 5G, ÆÁ blockchain, ÆÁ �»³¶ί¼ÆÇÁ ÆË¿  Ã³µ¾¯ÆË¿ (IoT) ¶¹¾»ÁÇÃµÁύ¿ Æ³ÉύÆ³Æ³
°¿³¿ ¼ÏÅ¾Á Á½Á°¿³ ¼³» Æ³ÉύÆ·ÃË¿ Æ·É¿Á½Áµ»¼Ï¿ ·À·½ίÀ·Ë¿.

" Σ· ³Â¯¿Æ¹Å¹, º¯¸µ µÀ¹Çµ¯Á·Ã· ÀÁ°Àµ¹ ½α ¸µËÁµ¯ Ä¿½ µαÅÄÏ Ä·Â ËÂ µÀ¹Çµ¯Á·Ã· ÄµÇ½¿»¿³¯αÂ. Ο¹ µÄα¹Áµ¯µÂ ÀÁ°Àµ¹
½α µÀα½αÃÇµ´¹¯Ã¿Å½ Ä¹Â ´¹α´¹ºαÃ¯µÂ Ä¿ÅÂ ºα¹ ½α ´¹αÃÆα»¯Ã¿Å½ ÏÄ¹ ¿¹ ¯½¸ÁËÀ¿¯ Ä¿ÅÂ °Ç¿Å½ Ä¹Â ´µ¾¹ÏÄ·ÄµÂ À¿Å
αÀα¹Ä¿ύ½Äα¹ ³¹α °½α½ ºÏÃ¼¿ ÏÀ¿Å ÃÅ½µÁ³α¶Ï¼αÃÄµ Ï»¿ ºα¹ ÀµÁ¹ÃÃÏÄµÁ¿ ºα¹ ÃÅ½µÁ³α¶Ï¼αÃÄµ ¼µ ¹ºα½¯ ¯Ä¿¼α
ºα¹ °¾ÅÀ½µÂ ÄµÇ½¿»¿³¯µÂ.

Source: https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-

2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY

https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY
https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY


Prayag, G. (2023). Tourism resilience in the 8new 
normal9: Beyond jingle and jangle fallacies?. 
Journal of Hospitality and Tourism Management, 
54, 513-520.

Collaborative planning should be 
redefined and evolve to address the 
complex social realities at 
destinations and the need for just, 
inclusive governance. By adding to 
the clarity of the examined 
concepts a



�¿º·¼Æ»¼ÏÆ¹Æ³, ¾· ·Âί¼·¿ÆÃÁ:

ΣÇ¿·É±Ä �Ã·Ç¿³

 ÃÁÅ³Ã¾Áµ± ÅÆ³ ¿°³ ¶·¶Á¾°¿³

 ÃÁÅ³¿³ÆÁ½»Å¾ÏÄ ÅÆ¹ µ¿ÏÅ¹



Κ» Ï¾ËÄ ·ί¿³» ¼³Æ» ÂÁ½ύ Â³Ã³Â¯¿Ë 
³ÂÁ Á½³ ³ÇÆ¯!



Marketing 5.0

�» ·Â»É·»Ã±Å·»Ä ¶·¿ ÂÃ°Â·» ¿³ ³¿Æ»¾·ÆËÂί¸ÁÇ¿ ÆÁ¿ �¿ºÃËÂÁ ËÄ
¼³Æ³¿³½ËÆ±,
³½½¯ ÆÁ¿ ÂÃÁÅ·µµί¸ÁÇ¿ ËÄ

�¿ÆÏÆ¹Æ³ ¾· �Ç³½Ï, Κ³Ã¶»¯ & ΨÇÉ± 
& Η Æ·É¿Á½Áµί³ ÅÆ¹¿ ÇÂ¹Ã·Åί³ Æ¹Ä �¿ºÃËÂÏÆ¹Æ³Ä



�Âί¼·¿ÆÃÁ Á 
�¿ºÃËÂÁÄ

� �¿ºÃËÂÁÄ & Á» ΑÀ¯·Ä ÆÁÇ 
ÂÃÁÆ·Ã³»ÏÆ¹Æ³ Æ¹Ä ³¿¯ÂÆÇÀ¹Ä 

ÆË¿ ·Â»É·»Ã±Å·Ë¿ ¼³» ÆË¿ 
¼Á»¿Ë¿»Ï¿!



THANK YOU 

YoU

gzouni@gmail.com

http://gr.linkedin.com/in/georgiazouni

http://www.slideshare.net/GeorgiaZouni

http://piraeus.academia.edu/GeorgiaZouni

�ρ. �εËργ¯α Ζούνη

mailto:gzouni@gmail.com
http://gr.linkedin.com/in/georgiazouni
http://www.academia.edu/
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