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H Ap. Fewpyia ZoOvn di6aokel MapkeTivyk kat Digital Marketing oto veoouaTaTo Tunpa
TouploTiKwY Ioudwv Tou Mavemotnpiou MEPAIWS KAl O€ PETATITUXIAKA.

MepIkEC OPAOEIC TNG :
Epmeipoyvwpovag Touptapoo (10+ xpovia epmelpia) mou epyadetal o€
61£0vr/ €BvIKG/TEPIPEPEIOKA TOUPIOTIKA EPYQ. AVWTEPOS X0UPBOUAOG MOMTIKAG:
YuppolAio TG Eupwmng, Yroupyeio NavTiAiog kot NnotwTikng MoAiTikng, Ynoupyeio
Toupiopou, Yroupyeio Yyeiog K.Am.

EnoyyeApatiki) Ekmaidsuon (15+ eTwv): oxedlaopog, Snpioupyia Kot EKMaidEuan Mavw amo
5500 emayyeApaTiwy Kot 1000+ @ortntwy (INSETE - EAAVIKN SuvopooTiovdia Toupiapol
kot EEAE- EAAvikn ETonpeior Atoiknong).

Akodnpaiki AploTeia: MEXPL GNPEPN £XEL GUVEIGPEPEL GTOV OKAONUATKO XWPO TOU Touplopou
ue avaBewpnuéveg epyaaicg o€ diebviy meplodika, Snpoateoelg, kepahaio BIBAIWY PETA
OO KPITIKI) KOl £XEL EMiONG aTaOepr) CUPPETOXN O€ d1EBVN UVEOPIA MAPKETIVYK, OTIWG TO
Etnoto Zuvédpio Tng Eupwaikng Akadnpiag Mapketivyk (EMAC). Tou ivat kat PEAOG.
Eivat Méhog Tn¢ Eupwraikng Akadnpiag Mapketivyk (EMAC), Tng EAANVIKIG Akadnpiag
MapkeTivyk (EAAM), kat péhog Tou Otkovopikol EmpeAntnpiov EAMGSog (E.C.G.).

Tourism Networking: 16puTiko péAog Tou OpenTourism e TEPIGOOTEPOUG aTo 15.000
EMAYYEAHOTIEG TOU TOUPLOPOU, EANGDQ.

Metoxoc OtkoyevelakoU =evodoxelakol OpiAou 3 Zevodoyeiwy




Y€ LLLOL ETIOXI) TIOU O KOOMOC OVTLUETWTTL(EL TIPWTOYVWPEC
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Source https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-
crises/



https://pixabay.com/illustrations/teamwork-team-gear-gears-drive-2207743/
https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-crises/
https://www.weforum.org/agenda/2023/01/davos-2023-global-risks-report-how-to-solve-the-world-s-biggest-crises/

Ti ewvat 1) avlekTIKOTTO>

H avOeKTIKOTITA EIVALT] IKQVOTITA EVOS 0P yaviopou
)(£TAU OTO nzpifaidov

va mpoPAENE! KAl VA npoogapio

(Ortiz-deMandojana & Bansal, 2015)



Emmtwaoel¢ Tov Covid-19 oTig emyelpnoeig
01E0v¢

* H kpion amoKGAUWE OOUVONIEC 0TV QVOEKTIKOTNTO TWV ETAIPIWY
TOYKOOHIWC!

* 8 oti¢ 10 emyeipnoeig AEN givar KAOTAAANAG TIPOETOIPOGPEVES Yial VO
OVTIHETWTTIOOUY EVO GEVAPIO EKTAKTIG OVAYKIG.



https://www.ey.com/el_gr/covid-19/pos-o-olikos-metasximatismos-tis-ellinikis-oikonomias-apotelei-to-kleidi-gia-tin-anakampsi-apo-ton-covid19

# & why that happened’

CLICK HERE



https://www.weforum.org/agenda/2021/03/covid-19-accelerated-digital-transformation-how-companies-can-adapt/

Brian Chesky
r SuVidpuUTNG TNG AirBnB




COVID-19 Impact on Shopping Behavior

Haos Coronavirus impacted vour shepping behavier in the past week/moanth? §

% of Consumers who Haove Been Impacted

Q9%

M%  90%
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Source: Numerator COVID Sentiment Survey, 18 survey waves since March 2020, approx. n=1000 each wave

CLICK HE E



https://www.numerator.com/resources/blog/impact-covid-19-consumer-behavior




Adults in Seleect Countries Who Are Spending More
Time on Their Smartphone Sinece Coronavirus
OQutbreak, Mareh 2020

% of respondents

China

Philippines

South Africa

N
N
&

Singapore 645

Japan

41%

38%

33%

worldwide 70%

25A0GE w2 Marketer. com



https://www.emarketer.com/content/podcast-emerging-technologies-are-gaining-traction-during-the-coronavirus-pandemic

of the population suffers
from nomophoblo

a7 %

of men are likely to
have two mobile
phones, compared to
36% of women

727

of people report
.- \ : - being within five feet

The fear of being cut of cell phone the majority of the
signal range. 2. The anxiety relating to the time
sudden loss of a cellular connecrticon

of people sileep next to
their smartphones and
=20% would rather go
shoeless for a week
than temporarily
release their phones

American Psychiatric Association. Diagnostic and Statistical Manual of Mental Disorders, 5t edition. Washington, DC; 2013.
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Maslow’s
Hierarchy of
Human Needs

morality,
creativity,
spontaneity,
prablem solving,
lack of prejudice

Contributing

confidence. achieyement,
respect of othears

Esteem

sacurity of employmant, family, health,
morality, resources, property

Love/Belonging

shelter, clean air, food, watern, sleep:

Physical

WIFI
BATTERY [



TikTok is great for marketing,
particularly for businesses that
want to reach a wider audience

The Chinese app recently reached

over active
users.

Impressive, right?

71

of TikTok users who took an
action off-platform as a result
of TikTok say TikTok “shows me

exactly what I'm looking for."

Source: TikTok Marketing Scieoce US ThTok Mode Me




Hi ChatGPT

Hello! How can | assist you today?

What do you think of a TIME cover s1ory
with the title, “The Al Arms Race Is
Changng Everything?”

As an Al language model, | don't have
personal opinions or beliefs, but | can
provide some context and information on

the subject,

“The Al Arms Race is Changing
Everything® could be an attention-grabbing
and thought-provoking titke for a cover
story on Al. A cover story in a widely-read
publication like TIME could help raise
public awareness aboul the potential risks
and benefiis of thes trend, and stimulate
discussions on how to ensure that Al is
developed and deployed in a responsible
and ethical manner

U's smportant 1o note that the tle of

the story could also be interpreted as




Web Developer

femote + Ramate
55,0042 month < Conirac

P A I'@'_::

Job details
e i g jl et inoe ©

B Salary
55,000 & manth
= JebType
Contract Remote

Dualifications
& [PEMAL CHATGPT: | veor | Reaguined)

Full |Job Description
Seenioper necded for cortract ok

Muxt be familar wah, wunderstand, and bngw how 1o irsggrase Coenai's
ChasGFT Imn & plasform

job Type: Contract
By 55, 000,00 per manth
Exparianca:

= OFENAL CHATGFT: 1 yaar (Reguined)
Wiork Locatior: Semane




PRECEDENCE

ARTIFICIAL INTELLIGENCE MARKET SIZE, 2021 T0 2030 (USD BILLION)

$1,591.03

$1,147.93

$828.97
$589.17

$ 433.46

$313.86
$227.46

$ 164.99

§ 119.78
$87.04

2022 | 2023 Q) 2024 W 2025 Q) 2006 M 2027 Qo028 2029 2030




Apa 10 Anyoupe £6w?

https://time.com/5851633/best-global-responses-covid-19/



https://time.com/5851633/best-global-responses-covid-19/

A3

PREPARED



To xewpotepo mpoaypa ov
UTTOQOVULE VX KAXVOUUE €lval

Na kaOloovpe kat va
TLEQUUEVOUVLE







Yuvexne Epsuva
yla Ti¢ aAAQYEC OTHV

TupmEPIPOPa Tou Mehatn
kot oto MepiBariov







AAAG Togo! EEpoupe T1 BEAOUVY Kat {ToUV
otav ra§idevouvv?

(® Ao Tig KaAUTEPES MEPIOBOUC Slakomwy yia Toug Kive{oug ivan mpwTh)
£Bdopada Tov OxTwPpiou (civan Tig Srakomeg Te «Xpuorc EBSopadac» - n
EOvikn Toug EopTi))

@® Kalo €ivat va pnv Toug Sivovral SwpaTio pe VOUREPO 4 & 44, KaBWG
TpoWEPovTan gav 11 AESn «Bavatogy

(® Méevouv Kata pEco 0po 1-3 Bpadia oc kabe ywpa!

(@ O£Aouv Kweloug Eevayouc, MWANTES, PUANGSIN, KOK

Niny\: European Travel Commission(ETC), 2014,

Meet the Chinese Travellers Brochure




OMoEva Kot To amaitnTikoi MeAarec

Ot MEAATEG OMONTOUV MO OEEXOOTEG, KAONAWTIKEG EPMEIPIEC MEANTWY OTOV TIPAYHOTIKO KOGHO

KoBwg Kot 6To metaverse.

Ave€aptnTa omo To Mwe oAANAsdPa KGO emixeipnon pe Touc KatavoAwTEg (SiadikTuako, pe

(PUGIKO XWpo 1} GUVSVACHOC Kal TwV §U0), Ba mpEMEaL va avapwTnOei:
"I HTOPOUIE VA TPOCOETOUIE QKO MEPICOOTEPH asia
OTOUS MEAATEG HIOG HIETATPEMOVTAS aUTIV TV aAAnAcniopaoy) oc

aseyaory guneipia;”

Source: https:/ /www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-
2fhclid=lwAR 3V 8vwyifl TXua oNIdSalxExNs30id73 D1ubSOEnFeSm



https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY
https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY

of travelers consult
online travel sources
before Iaookina a
+r'iP.

of travelers read
reviews before
bookina their
ac.commodations.

ofF consumers globally
Nnow exclucsively book
their travel online

of travelers wil
choose a hotel with
higher reviews over a
well-khowh hotel or
For a lower price.



https://www.determ.com/blog/tourist-reviews-online-some-stats-you-should-know/
https://www.webfx.com/industries/tourism-hospitality/tourism/statistics/

56% of customers change their opinion

72% of hotel bookings happen within about a business upon checking the
48 hours following a Google Search. responses given to online reviews.




Yuvexne & Kawvoropikn
Mpoowepopevne Epmeaipioc <




http://holidays.syl.com/en/hotel/9476/Panorama+Palace+Hotel/




London Luton Airport

Secause we are such a super airport... this is what we prevent you
from when it snows... Weeeee °)

B | Tecobook com/LDNIutenAlepon
L SONLulon Aot

LONDON LUTON

@ Mo/ pindeces).com/idavionalpon
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¥ And in case you missed it, Portugal beat Sweden 3-2. Ronaldo scored all three goals, and the victory knocked \
Sweden out of the playoffs.



2018/01/the-basic-social-media-mistakes-companies-still-make



https://hbr.org/2018/01/the-basic-social-media-mistakes-companies-still-make

|WANTTO GO TO
SANTORINI

SANTORINI GO J gle SEARCH

https:/ /www.goosle.com/search?sxsrf=ALeKk00bX00p41TSzsKGyb]LVx4BGYy8 w%3A1606395239125&ei=Z6W_X7-
kB76AjLsPkraXkA0&g=santorini&og=santorini&gs lcp=CeZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QXxwEQrwEQQ1DgsghY4Ll
IYNa1CGgAcA)4AIABvgGIAb4BkgEDMC4xmAEAOAEBqgEHZ3dzLXd pesABAQ&sclient=psy-ab&ved=0ahUKEwj_ 8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCAO&uact=5



https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5
https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5
https://www.google.com/search?sxsrf=ALeKk00bX0Op41TSzsKGybJLVx4BGYy8_w:1606395239125&ei=Z6W_X7-kB76AjLsPkraXkA0&q=santorini&oq=santorini&gs_lcp=CgZwc3ktYWIQAzIECCMQJzIECCMQJzIECCMQJzIECC4QQzIECAAQQzIECAAQQzIECAAQQzIECC4QQzIECAAQQzIKCC4QxwEQrwEQQ1DgsghY4LIIYNa1CGgAcAJ4AIABvgGIAb4BkgEDMC4xmAEAoAEBqgEHZ3dzLXdpesABAQ&sclient=psy-ab&ved=0ahUKEwj_8-LMoKDtAhU-AGMBHRLbBdIQ4dUDCA0&uact=5

Under Construction

www.santorini.gr www.thira.gr
Tel. +30 2286360101
e-mail: info@thira.gov.gr
Site is under construction - To site gival uTrd Karackeun
Mmopeite Na Emiokepreite Tn Anporikh loroogedida
Visit The Thira Municipality Official Web Site

https://www.santorini.gr/



https://www.santorini.gr/
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Q. W, visitgreecegr VS, (@, greeka.com ~ | Februsry 2024 ~ | B Alltraffic ~

visitgreece.gr

if you are looking for travel inspiration,
visitgreace gr has everything you nesd to
know. travel [deas, avents, guldes, what to
do, whare to go in greece.

& Global Rank ()

«271,817

©)

greeka.com

discover your next destination in greece
and the islands with our guide (hotels,
farry connections, beaches, things to do,
rastaurants), and book your Show more

& Global Rank 0

+91,080




Q. m, visitgreecegr VS, (@, greekacom ~ | February 2024 ~ | Bf Allwaffic ~

Traffic and Engagement

greeka.com had more total visits compared to visitgreece.gr in ®eBpouapiou 2024.

@, visitgreece gr &, greeka.com Total visits last 3 months

Last Month Change ) ~ 766% -~ 87% 794K

Avg Visit Duration (I 00:01:25 00:01:29 : /
529.3K

Pages per Visit 19 204

2647 O

Bounce Rate 68.86%

Compare any site with a free trial 2



https://www.similarweb.com/website/visitgreece.gr/vs/greeka.com/#ranking
https://www.similarweb.com/website/visitgreece.gr/vs/greeka.com/#ranking

Emitayuvopevos Wnglako¢ MeTaoXnpHOTIONOC

H texvnTi) vonpoatvn (Al), To 5G, To blockchain, o Aladiktuo Twv Mpaypdatwy (loT) dnpioupyodv TaxiTata

£VOV KOOPO OAOEVQ KO TOXUTEPWV TEXVOAOYIKWY ESEMEEWV.

S€ QmavTnon,

Source: https:/ /www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-
2fhclid=lwAR3V8vwyIfl TXuo oNidSalxExNs30id7az3l01ubSOEpFeSm



https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY
https://www.forbes.com/sites/bernardmarr/2022/11/15/the-7-biggest-business-challenges-every-company-is-facing-in-2023/?fbclid=IwAR3V8vwyIfLTXuotrVgNldSaIxExNs3Ojd7az3lQ1ubS0EpFeSm4a5LhxMY

Collaborative planning should be
redefined and evolve to address the
complex social realities at
destinations and the need for just,
inclusive governance. By adding to
the clarity of the examined

[ ] Tourism System Resilience
concepts a &
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Prayag, G. (2023). Tourism resilience in the ‘new
normal’: Beyond jingle and jangle fallacies?.
Journal of Hospitality and Tourism Management,
54, 513-520.



AvOBeKTIKOTTA, Jit: EMIKEVTPO:
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Suvexns ‘Epevva

Mpocappoyn oTa vea dedopéva

MpocavaToAiGpOg GTN YVWoN




Kt opw¢ ivon KaTt ToAD TTapaTavW

0o OAa ouTO!



O emiyeipnocig dev mpemel va avripeTwmi(ovy Tov AvOpwmo we
KATOVOAWTI),
oA TOV TIPOGEYYI(OUV WG

OvrotnTa pe Mualo, Kapdia & Yuyn

& H texvoloyia oTnv utnpeoia Tr¢ AvOpwmoTnrag

Marketing 5.0



EMIKEVTPO O
AvOpwrog

1 /
\ ’ + O O 0 '‘AvOpwriog & ot ASicc Tou
= =
'® TPOTEPUIOTTA THC AVATTUSNC
/1 © TWV EMYEPOEWV KO TWV

KOWWVIWV!



THANK 350U
YJou

M gzouni@gmail.com

m http://gr.linkedin.com/in/geargiazoun;j

Ap. Fswpyia Zovvn

http://Www slideshare net/GeorgiaZounij

Academia.edu http.//piraeus.academia.edu/GeorgiaZoun;



mailto:gzouni@gmail.com
http://gr.linkedin.com/in/georgiazouni
http://www.academia.edu/
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